
Manchester Tech Week is an annual event, for 

the game-changers, rule-breakers, and tech 

pioneers, uniting tech teams from every sector to 

tackle tomorrow’s challenges today. This 5 

month campaign was to raise awareness and 

media engagement around the event.

Drive awareness around the 
launch of Manchester Tech 
Week 2022 through positive 

coverage that puts the 
event on the map across all 

sectors

Showcase DTX 360’s  5-
year regional heritage and 
local government / trade 
body backing to set MTW 

apart as the only place 
that unites the Northern 

tech community  

Use creative content and 
media engagement to 

build anticipation for the 
event, converting interest 

to attendance for 
Manchester business and 

tech execs 

What We Did:

CASE STUDY

PUBLIC RELATIONS | CONTENT CREATION | SOCIAL MEDIA



Results:
Over 86 pieces of media 

coverage achieved with an 

estimated reach of 2.8 million

35 Media attendees from titles 
in various key tech titles aligning 

with agenda

Media Coverage 

Examples Secured:

CASE STUDY

PUBLIC RELATIONS | CONTENT CREATION | SOCIAL MEDIA

1 2 3
Interviews secured for partners & 
speakers with media outlets incl. 
BBC Radio Manchester, Business 
Cloud, TechBlast, Connect World, 

and techinformed.com
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